BILOXI HAS THE “MOST RECOGNIZABLE” NAME

Yes the name “Biloxi” is the most recognizable City name in the entire State of Mississippi, according to numerous surveys taken over the years. Whatever the reason, tourist attractions, sports facilities, nightlife, hotel & motel  accommodations, fishing, beaches, golf, casinos, etc. Maybe it is just down right the hospitality of the people of the City of Biloxi.  Whatever and whoever is responsible needs to be closely studied, cloned, and sealed in a bottle and further distributed throughout the world.  

If everyone already knows that we exist, where we exist, and recognize Biloxi for its many amenities, it appears that it is a no-brainer that Biloxi advertise, promote, and “shout to the world” that Biloxi is fully recovered from Katrina, is thriving, and is one of the “most cost effective” areas in the United States to vacation. If I recall correctly, Biloxi recently was designated as the “third cheapest city” in all of the United States. Quite an accomplishment, why not build on this recent recognition of Biloxi and its value for the dollar, the concept of the “most recognizable city in Mississippi,” and let the world know about the many present amenities and those in the making.

The Mississippi Gulf Coast Convention and Visitors Bureau does a creditable job in promoting the entire Gulf Coast with limited funds as a whole while Biloxi is somewhere in the mix; however, Biloxi may need to become a little more aggressive in its own out-reach to the outside world and the future image its citizens wish to portray to the rest of the world.

 A Foundation set up to specifically promote the City of Biloxi may be one option. A separate foundation working in conjunction with any other state, regional, or local agency or by itself may be a consideration of Biloxi City Officials that may open up the opportunity for additional matching funds. I am not saying “go it alone” but just as each individual in life in the end is responsible for himself or herself, each City has the duty to its electorate to make the best decisions for “self-promotion of that specific city,” as no one size fits all.    Bob Usey can be reached at bob@bobusey.com © “Copyright”, 2015, Bob Usey

